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Define Sales Promotion Explain It's abjective And Classification.

fIsha TR B URMINT HRd U SHD Iqaed Ud diTdRu Dl FHEY?

Define Its Concepts Of Advertising In Context Of Indian Market.

YRA d6IR & e H fa=mue &1 iqgRon &1 fadedr Sifo |
Explain Its Relationships Of Advertising With Other Promotional Mixes.
fI=Toe Td o YR 81 & I ey @i sifrg?

Explain Its Concept Of Emotions In Advertising.

fasmue o 9TaAIel @l JIGUROT Bl fad==r Hifre?

What Is Media Planning? Discuss The Various Factions That Are To be Considered For Its
Selection Of Suitable Media.

Aifear AT | 319 T FHSK 57 e HIfSTT & g1 H DI—dbid A
He@yul dedl ®I &I § I AT g |

Explain in detail Its Concept Of Developing Media Plan?

famraeier Hifean AT @ AR $I RAIRYS FASST |

Discuss the Social aspects Of Advertising Give Examples.

eI & TSt UvTd &1 Serexvl dAfed fadar Hifviy |

Explain Its Concept Of Media Selection Research detail.
AINSTT T JATHUT DI JTERYM Bl [IRARYdD FHIGY?

What Are The Different Types Of Factors Which Infiuence Consumer Behaviour.




ST FIER BT YITAT B aTel A= dcd di—adhiT o 27
Q.10  Write Short Notes on : ferg fewofy o S:IQ —
(1) Advertiling Appeal JSITg= &1 7UTA

(2) Electronic Media



