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Q.1 Define Sales Promotion Explain It’s  abjective  And Classification. 

 foØ; izlkj dks ifjHkkf’kr djrs gq, blds mn~ns”; ,oa oxhZdj.k dks le>kb,\ 

Q.2 Define Its  Concepts Of Advertising  In Context  Of Indian Market. 

 Hkkjrh; cktkj ds lanHkZ esa foKkiu dh vo/kkj.kk dh foospuk dhft,A  

Q.3 Explain Its Relationships Of Advertising   With Other  Promotional  Mixes. 

 foKkiu ,oa vU; izpkj feJ.k ds chp laca/k LFkkfir dhft,\ 

Q.4  Explain  Its Concept Of Emotions In Advertising. 

 foKkiu esa Hkkoukvksa dh vo/kkj.kk dh foospuk dhft,\ 

Q.5 What Is Media   Planning? Discuss The Various Factions That Are To be Considered For  Its  

Selection Of Suitable Media. 

 ehfM;k fu;kstu ls vki D;k le>rs gSa\ vPNs ehfM;k ds pquko esa dkSu&dkSu ls 

egRoiw.kZ rRoksa dks /;ku esa j[kk tkrk gSA  

Q.6 Explain   in detail Its Concept Of  Developing Media Plan? 

 fodkl”khy ehfM;k ;kstuk dh vo/kkj.kk dks foLrkjiwoZd le>kb,A  

Q.7 Discuss the  Social  aspects  Of  Advertising  Give Examples. 

 foKkiu ds lkekftd izHkko dk mnkgj.k lfgr foospuk dhft,A  

Q.8 Explain   Its Concept Of Media Selection Research detail. 

 ehfM;k p;u vuqla/kku dh vo/kkj.kk dks foLrkjiwoZd le>kb,\ 

Q.9 What Are The Different Types Of Factors Which Infiuence Consumer Behaviour. 



 miHkksDrk O;ogkj dks izHkkfor djus okys fofHkUu rRo dkSu&dkSu ls gSa\ 

Q.10 Write Short Notes on :  laf{kIr fVIi.kh dhft, %&  

 (1) Advertiling  Appeal  foKkiu dh vihy  

 (2) Electronic Media 

  

 


